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The Global Diabetic Food Market size is expected to reach $14.3
billion by 2024, rising at a market growth of 5.6% CAGR during
the forecast period.

Diabetic diet is recommended to people with diabetes mellitus
problems. There is a significant level of differences in defining
the ingredients that should consist of in the diet.

The general recommendation is intake of dietary fibre,
especially soluble fiber. On the other hand, fat, especially
saturated fat and sugar is cut out of the diet.

Health concerns of the aging population and growing cases of
increasing blood sugar levels in people have led to the use of
artificial sweeteners, as a substitute of sugar, which would add
to the growth of the diabetic food market during the forecast
period.
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The Global Diabetic Food Market size is

expected to reach $14.3 billion by 2024,

rising at a market growth of 5.6% CAGR
during the forecast period.
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Global Diabetic Global Diabetic Global Diabetic

Food Market By ALY Food Market By

Distribution
Product Channel Geography

* Dietary beverages * Retail store

North America

* Dairy products * Hyper and super « Europe
market
* Ice cream and jellies e Asia Pacific
* Specialist food and
* Confectionaries drink retails e LAMEA
A e Baked products A A A
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* Fifty 50 Foods, Inc.
* Nestle S.A.
* Unilever PLC

* PepsiCo, Inc.
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Kellogg Company
Mars, Incorporated
Danone, Inc.

* The Coca-Cola Company

* Newtrition Plus Health & Wellness Pvt. Ltd.
e Mondelez International
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The difference that makes the difference

SEC filing, annual Data so gathered is Quantitative and

reports, trade then merged to @ gualitative aspects
journals, blogs, identify trends and {:(?:} of a given market is

articles government find harmony in analyzed from the

associations, etc. forecast perspective of
are studied in detail different
frameworks

The final report

Talks with KLO'’s, Estimation are
Sales made on market emerges out of all
representatives, size and share, the collected data
marketing across and then presented
managers, etc .to segmentation and to the b_usmesses [\/ \A
dig into data geographies along worldwide

with market

forecast




Global Diabetic Food Market - Research Methodology

A STEP TOWARDS INNOVATION

Knowledge Based Value Research is a global brand and consulting firm serving all kinds of business
verticals, government and non-governmental organizations, and not-for-profit organizations. Our motto is
to extend our services that will have a lasting impact on our clients who trust us with their business goals.

Our aim is to transform and customize our services to address the fast changing business needs of our
clients. With innovative methods, we seek to empower our research tools with new capabilities that would
eventually bring about customer delight, as we understand that businesses evolve.

The market situation paved way to analytics as a tool, promising handshake between market research
offering and demanding businesses. Abundant availability of data today makes its interpretation a
mammoth task, and to pinpoint hidden insights is even more challenging a task. Knowledge based value
(KBV) research is a brain child that bloomed as a promise to the business world.

The tool is a one stop solution to the subscribers to extract detailed information pertaining to the market

segments, key influencing factors, market sizes, and growth rates with yearly performance mapping &
forecasting and other various finer aspects.

We understand business needs; therefore, we have customizable research offerings to our clients. The

scope of customization is defined by the client, agreed on by the analysts and the client to understand the
feasibility of the demand.

kbv Research | +1(646) 661-6066 | query@kbvresearch.com
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North America

244 Fifth Avenue, Suite 1407
New York, N.Y. 10001

United States

Tel: +1 (646) 661-6066

Asia Pacific - Corporate Office ~ P

4F - CS - 27, Ansal Plaza, Sector - 1, Vaishali —
201010, Delhi NCR, Ghaziabad, India
Tel: 0120-4968631
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